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Sem Paper Couse | Total | Weekly C1 Cc2 Exam Exam Marks Total
Title code | Credi | Hours (1A) (1A) Duration Marks
ts
1 2 3 4 6 7 8 9 10 11
5th Advertising 3 3 10 10 3 Hrs 80 100
(Theory)
5th Public 3 3 10 10 3 Hrs 80 100
Relations
Sth Advertising 2 4 05 05 2 Hrs 40 50
and Public
Relations
( Practical)
6th Media Law 3 3 10 10 3 Hrs 80 100
and
Manageme
nt
(Theory)
6th Radio 3 3 10 10 3 Hrs 80 100
Television
and Film
Studies
(Theory)
6th Legal 2 4 05 05 2 Hrs 40 50
Aspects
and
Production
Techniques
( Practical)
4/5/6t | Skill Based 2 2 05 05 2 Hrs 40 50
h Paper
NOTE:
1. 3 Credits for theory and 2 Credits for practical. Department must engage 3 hours
theory and 4 hours of practical per week.
2. Students per batch = 10 (in case of students above 11, then make two batches).
3. IA means Internal Assessment.
For Theory Paper - 20 Marks should be given as internal assessment. Conducting
test for minimum 10 marks is a must. Rest of the 10 marks may be allotted based on
Assignment,Seminar, Class Room Presentation, Case studies, Industrial Visits,
Practical Activities, Group Discussion, Quiz and Workshop etc.
For Practical Paper - 10 marks for record book.
4. Intheory paper 80 marks is for semester end university examination.
5. In practical paper 40 marks is for semester end university examination, out of which
10 marks for Viva and 30 marks for test.
6. In elective and Skill Based paper 40 marks for theory and 10 marks for internal



examination.

Objectives:

e Familiarising all aspects of the field of Journalism. So that students
become more proficient in both theory and practical skills of the media
in general.

e Preparing the students’ ready-to-be recruited by Media, Advertising
&Corporate houses. The content of the programme is designed to be

dynamic and incorporated changes to meet requirements of the
industry.

e To facilitate a deep understanding of the role and influence
of the media in an individual’s life.
e To hone the communication skills.

e To help identify media’s communicative potential

e To think retrospectively of media use and its effects through

live and vibrant examples from everyday experience.

Learning Outcome:
e The programme aims to churn out responsible media professionals
who would contribute positively to the society.

e The programme aims to facilitate better career opportunities for all
those students of this course and get them ready to tackle challenges in
the professional setup.

e The programme aims to strike a balance between the dynamic working
environment and professional ethics in the field of Journalism.

Changing Media Scenario: The curriculum has been designed keeping with the
industry requirements and includes subjects such as Multimedia, Photo
journalism, Short Film Making, Creating Blogs and Vlogs, Mobile Journalism,
Writing for Media, Producing News Bulletins for print, electronic and digital

media. Therapid growth in media industry demands highly skilled human

resource.

Skill Enhancement: The new curriculum focuses more on hands on training,

enhancing the skills of the students. It not only aims at producing responsible



communication professionals but also citizens with a humane approach in day-to-
day life.

Pedagogy:

The goal of Journalism pedagogy is offered with an objective to train and prepare
professionally skilled media persons and communication experts. It lends
exposure to a widerangeof meticulouslyframed syllabi.

Importance to Theory and Practical and its application: The Journalism
curriculumfocuses on innovative components in theory and practice, which in
turn equips students to befull-fledged media persons. It is suggested that
students be divided in to batches of not morethan10 each underateacher to

enable effectiveness in teaching practicals.

Utilization of ICT : The global media industry is in anticipation of ICT trained
communication experts. To enhance critical and creative thinking amongst
students, ICT tools are incorporated into the teaching methods which include
research-led teaching, via presentations through smart classrooms, and practical

productions.

Research-based and research-led teaching: The Research Projects are
introduced in the curriculum to strengthen the research concepts among the
budding researchers. The studentsare introduced to various facets of Journalism
research such as print, electronic and newmedia research, global, health and
political communication research, folk media, intercultural communication and
research on development issues and so on in accordance to the relevance of the
profession. The students will be required to do research project on a topic of their

choice under the supervision of a research guide.

Brain Storming Approach: Students will be involved in groups and individual
discussions. This will help the students to develop and involve in the process of
critical thinking and analysing. It further helps them in decision making and crisis

management and also boosts self-confidence.



FIFTH SEMESTER
PAPERV - ADVERTISING

Credit- 3 Teaching Hours - 3 per week (40Hrs)
Max. Marks - 80 Exam Hours - 3 Hrs
Unit- I: - 12 Hrs

Understanding Advertising: Definition, nature and scope of Advertising, Role of
advertising.Global origins and evolution. Growth of Advertising in India, current trends,
Advertising and Social Change.Media Selection: Newspapers, TV, radio, outdoor, and online

media.

Unit-1I: - 12 Hrs

Basics of Advertising: Types of Advertisements- Classifieds, Retail, Display, Corporate,
Product and Public Service - Social Ads. Designing Fundamentals: Headlines, Copy, Slogan,
Colour, Visual Layout, Ad copy-Consumer Psychology and Behavior - Consumer Choice -

Advertising Agencies - Functions, Structure

Unit III: 16Hrs
Advertising Laws and Ethics - Misleading Ads, Surrogate Advertising and societal impact.
Magical Remedies - Consumer Protection. Decency and Privacy concerns, Child

Protection.Role of the Advertising Standards Council of India (ASCI).

BOOKS FOR REFFERENCES:

1. KevalJKumar: Advertising in India
2. Sandage and others: Advertising - theory and practice
3. Sethia&Chunawala: Advertising - principles and practice

4. Otto Kleppner: Advertising procedure



FIFTH SEMESTER
PAPER VI - PUBLIC RELATIONS

Credit- 3 Teaching Hours - 3 per week (40Hrs)
Max. Marks - 80 Exam Hours - 3 Hrs
Unit 1: - 12 Hours

Foundations of Public Relations - Definition, nature and scope of Public Relations.
Concepts in PR.Origin of PR, growth of PR in India. PR Professionals : Qualities and

Responsibilities, PR Agencies: Structure and functions. Corporate Communication

Unit 2: - 12 Hours

PR Tools and Media Relations - Writing for PR: Formats and techniques for writing Press
Releases. Building relationships with Journalists, Press Conferences,Media Kits, Media
Tours.Tools of PR - House Journals, Newsletters, Brochures and Handouts/Flyers, Publicity

and Public Opinion, Persuasion.

Unit 3: - 16 Hours

PR Process and Ethics: The four-steps of PR process: Research, Action Planning (strategy),
Communication and Evaluation. Managing Crisis. Internal and External Publics.
Government - Media Relations, Community relation, Event Management. PR Ethics -
Professional codes of conduct, Public Relations Society of India (PRSI) and IPRA guidelines.

Corporate Social Responsibility.

BOOKS FOR REFFERENCES:
1. Cutlip&Center: Effective Public Relations
2. Ravindran: Handbook of Public Relation
3. Ahuja& Chandra: Public Relations
4. Sam black: Practical Public Relations

5. K. R.Balan: Applied Public Relations &Communication



FIFTH SEMESTER
PRACTICAL PAPER - ADVERTISING AND PUBLIC RELATIONS

Credit- 2 Max. Marks - 50
Teaching Hours - 4 per week (48 Hrs) Exam Hours - 2 Hrs
Internal - 10 (Record) External - 40 (Test and Viva - 30+10)

Prepare Classified Advertisements - 05 assignments

Preparing Brochures-02 assignment

Ad Copy content writing-05 assignments

Prepare Display Advertisements - 02 assignments

Prepare Product Advertisement - 2

Prepare media kit - 1 assignment

Design the Cover Page of a House Journal - 2

Prepare Flyers - 5




SIXTH SEMESTER
PAPER VII - MEDIA LAW AND MANAGEMENT

Credit- 3 Teaching Hours - 3 per week (40Hrs)
Max. Marks - 80 Exam Hours - 3 Hrs
Unit I: 12 Hours

Indian Constitution: The Preamble and its significance. Fundamental Rights.Freedom of

Speech and Expression in Indian Constitution, Directive Principles of State Policy.

Unit II: 12 Hours

Media Laws in India- Defamation: Civil and Criminal Defamation.Obscenity, Film
Censorship, Contempt of Courts Act, Official Secrets Act, RTI Act, Copyright Act, IPR, PCI,
Working Journalists Act, PRB Act, Prominent Cases. Media Ethics - Codes of conduct across

media.

Unit III: 16 Hours

Fundamentals of Media Management and Market - Definition, nature and scope of
media management. Management Levels, Responsibilities and Skills.Types of media
ownership - individual, partnership, private limited, trusts - Cross-media ownership and
Monopolies-Media Revenu;, Types and Sources. Sales Promotion - Competition and Price

War.

BOOKS FOR REFFERENCE

1. M. Neelamalar: Media Law and Ethics

2. DD Basu -Media Law

3. AchalMehra: Newspaper Management in the new multimedia age
5. Sindhwani: Newspaper Economics and Management

7. Mocavatt and Pringle: Electronic Media Management



SIXTH SEMESTER

PAPER VIII - RADIO, TELEVISION AND FILM PRODUCTIONS

Credit- 3 Teaching Hours - 3 per week (40 Hrs)
Max. Marks - 80 Exam Hours - 3 Hrs
UNITI: 12 Hours

Advanced Audio-Visual Communication - Nature of audio-visual media - Radio, TV and
Film as mass media. Broadcast Journalism - Origin and development of Radio, TV and Film

- Satellite Channels and Digital Media.

UNIT II: 12 Hours
Radio Production and Digital Audio -Evolution of Radio: AM, FM, Akashavani,
Community & Digital Radio - Structure of Radio stations. Script writing for Radio - Program

formats: News Bulletin, R] Shows, Drama, Podcasts, Jingles and Commercials.

UNIT III: 16 Hours

Television Production, Broadcast Journalism and Film Production - Evolution of TV -
Models of Broadcasting: Private and Public Service: Doordarshan - Studio production, Field
production (ENG and EFP). TV program formats: News Bulletin, Talk Shows,
Documentaries, Reality and Infotainment Shows - Anchoring; Script writing for TV, Basics

of Editing. Origin and evolution of Film, Growth of Cinema in India - Film production stages

BOOKS FOR REFFERENCE

1. Wells, Moriarty & Burnett - Advertising Principles and Practice
2. David Ogilvy - Ogilvy on Advertising

3. Jaishri Jethwaney&Shruti Jain - Advertising Management

4. ASCI Code of Self-Regulation in Advertising



SIXTH SEMESTER
PRACTICAL PAPER - LEGAL ASPECTS AND PRODUCTION TECHNIQUES

Credit- 2 Max. Marks - 50
Teaching Hours - 4 per week (48 Hrs) Exam Hours - 2 Hrs
Internal - 10 (Record) External - 40 (Test and Viva - 30+10)

Case Study for Defamation Case - 02

Case Study for Contempt of Court - 02

Collecting needed information through RTI - 2

Jingles and advertisement scripts - 2 Each

Short film / documentary (8-15 minutes) - 1

Radio News Script - 2
TV News Script - 2




Question Paper Model (Core Paper)
Time : 3 Hrs Max. Marks 80
Part-A
[ ) Answer any five of the following 5X2=10

Ntk wh e

Part-B
II) Answer any five of the following with minimum 150 words 5X4=20
8.
9.
10.
11.
12.
13.
14.
Part-C
[IT) Answer any five of the following with minimum 300 words 5X10=50
15.
16.
17.
18.
19.
20.
21.



SKILL BASED PAPER

REPORTING PRACTICES

Credit: 2 Teaching Hours: 2 per week (30Hrs
Max. Marks: 40 + 10 =50 Exam Hours: 2 Hrs
Prominent Speeches -5

Crime Reporting -5

Life style -2

Reporting Accidents -2

Reporting Social Movements -2

Cultural Events -2

Sports Reporting -2

Translation -2

Reference Books:

1. News - Reporting and Editing - K.M.Shrivathsava

Beat reporting and Editing - SurabhiDahiya&ShambhuSahu
Journalism Reporting - Seema Sharma

Journalism : Editing and Reporting — Ajay Das

Reporting and Writing Journalism — R.K Parekh &C.S.Shrivathsa
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